LNG 405-406: The Five Traditional Canons of Rhetoric: Delivery
Due Date: Wednesday, August 22nd
Value: Quiz Grade

 Excerpted from Everyday Use by Roskelly and Jolliffe:
“Delivery assumed its place in the rhetoric curriculum because ancient Greece and Rome were primarily oral cultures. Speakers who wanted to excel in politics and public affairs needed to learn how to use their voices effectively, how to enunciate clearly, and how to use their bodies to gesture appropriately while they were giving a speech…In our culture…delivery has taken on new meanings. [It] now refers to how the written text is, well, delivered” (86).
The delivery of text now means how it looks on a page. Using a computer to produce printed text, the modern rhetor makes many choices with regard to how the text appears in order to create emphasis and support meaning. 
The rhetor’s tools for delivery include the use of the following:
 formatting and white space on the page 

 visuals, color, and other graphic devices (arrows, lines, borders, etc.) 

 hypertextual links 

 font sizes and styles 

 use of bold or italics 

 bullets or numbered lists (like this one!) 

 punctuation including: hyphens, dashes, or ellipsis marks; underlining, italics, use of capitals or all lowercase letters, etc. 

Assignment: 
Option A: Using the tools of delivery, create a one-page paper that explains what delivery is and how a rhetor uses it. 

Option B: Take a paragraph from a book or article or write one of your own in which you use the tools of delivery to create emphasis and reinforce the meaning, to highlight how the paragraph sounds or should be spoken. 

Option C: Use the tools of delivery to create a one-page ad or poster. 
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