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Today’s Agenda 

• Equal Access: What Does it Mean? 

• Getting the Message to the Parents 
You are not Reaching! 

• Maslow Motivation of Will 

• PTA National Standards  

• Making it Accessible to All 

• Available Resources 



CONNECTIVITY IN PRACTICE 

 

TAKING IT TO 
THE STREETS!  

 
Moving from Creating 
SHARED MEANING  

to Jump Starting it into 
SHARED ACTION 

 



Where were we? 

Who is Your 
Audience?? 



Factors in School District 
Communication 

• Time 

• Keeping the Big Picture 

• Reactive Vs. Proactive 

• Legality 

• School Culture 
 



 

School Culture 



Equalization of Access And Influence 



How Does Poverty in Georgia 

Impact Learning? 

   Almost one million of the 1.6 million 

students in Georgia Public Schools qualify 
for Title I’s Free and Reduced Lunch 

   About 60 % of 

   students receiving  

   IDEA services  

   also qualify for  

   Title l Programs 
 

 



Barriers to Effective 
Communication with Parents 

• Economic and Time Constraints 

• Lack of Technology 

• Education Lingo 

• “Know it all” Approach 

• Pre-Judging 

• Frequent Negative Reports 

• Unwelcoming Environments 



How do we know what and 
how many communication 
methods or tools to use to 

reach families to be engaged 
in achievement particularly 

those who are  
 hard to reach? 



  
 

school 

ACHIEVEMENT 

home 

community 



Maslow’s Hierarchy of Needs 

  
 

Self actualization 
Esteem Needs 
Belonging Needs 
Safety Needs 
Physiological 
 
  



 
A Crosswalk for Parent Programs:  

The 360 Philosophy 

  

   Hierarchy of Needs   Family-School Standards      Protective Factors

  





“Your Kids Are My Kids  
and My Kids Are Yours!” 

90% of 

Students with 
Disabilities 
Have an IQ 
That is Typical 
or Above 
Average. More 

than 51% of 

Students with 
Disabilities are 
in a Title 1 
School  or are 
in a  Needs 
Improvement 
School   



 

    How to Reach Families …. 
       Zone of Proximal Communication  
Families in Generational and Situational Poverty 

Language Registers 

Perception 

History/Story 

Socio-
economics 

Culture Competency 



Let’s THINK 
about 

Scaffolding!  



 
 
 

   The Scaffold in   
     Building           

 Construction: 
 

  * Provides a support  
  * Functions as a tool  

 * Extends the worker’s range        
* Allows a task not otherwise possible  

      *Provides new walkways  
 
 
 

 



Scaffolding is considered a way to close 
the gap between what the student must 
learn and the skill level of that learner  

“SCAFFOLDING” Also Is Used As A 
Metaphor In Education  



 
The term “scaffolding” comes 

from the Zone Of Proximal 
Development, a theory  

discovered in the 1930s, 
Lev Vygotsky, social cognitive 

psychologist 

 
 Vygotsky, L. (1978). "Interaction between 

learning and development."  



   So when a teacher understands how 
cognitive tasks (know as scaffolds) fit into 
the child’s cultural activities, she is 
developing the learners’ zones of proximal 
development!   

 

   Instruction should then emphasize 

connections to what the learner already 
knows in other familiar, everyday 
contexts, says researcher John Zeuli.  

       Zeuli, J. (1986). "The Use of the Zone of Proximal    

 Development in Everyday and School Contexts.”  

 



 

If educators recognize where a 
parent or a group of parents fall 

within a  
Zone of Proximal Communication, 

wouldn’t they then be able to  
scaffold the type, the method, the 
content and amount of information 
sent home in a more purposeful and 

effective way? 
 



Communication Steps   

CULTURE:  Ethnicity, language, religion       
socioeconomics, values, education… 

MESSAGE:     Hierarchy of need/delivery 

FREQUENCY: How many times  

FORMAT:  How many mediums 

AUDIENCE:    All of the above should be 
   determined on the audience 

 



Parent APPs!  

APPlication Is Everything!  
        We can access 

         different TOOLS 

        to communicate 

        But it is all    
       about how we 

       APPly them! 

   





Assisting your teachers 
in understanding the 

value of effective 
communication and 

helping them 
understand what will 
work for them from 

low tech to high tech! 



    Example Of Parent Survey to Start 
Getting Information For Your 

Technology Plan 

 Depending on the parent’s needs, 
you will look at type of medium, 

how many communication 
mediums you will use, 

language(S), codes, frequency and 
pre-learning.  

 



Skype 



Wikispaces 
www.wikispaces.com  

http://www.wikispaces.com/
http://www.wikispaces.com/
http://www.wikispaces.com/


IEP/Parent Teacher Meeting Scheduling 
 

Options For Lunch Meetings 
 

Preference Of Time For Parent Workshop 

 
 

Easy Scheduling 



Communication 
Begins By 
Meeting 

Families Where 
They Are 

Low Tech vs. High Tech 



Low Tech can sometimes be the 
best form of communication  

Video of Parent Mentor in Elbert County School District 



Front Page 



GaDOE Family 
Engagement 
Page 



Title I 

SES 

Special Ed 

Parent 

Mentors 









Parent Rights 
and Fact Sheets  



12 Information Sheets Written By Parents For Parents 
Including IEP, Early and Late Transition & more… 

Fact Sheet with Discipline 



Communication  
Parent Engagement Awareness 

 



Georgia’s 

Family-

Friendly       

Partnership 

Schools 

Initiative 

Professional Development 

 



It’s On the Website… 
Handouts  

&  

Downloads! 



Learn More and Register At: 
http://public.doe.k12.ga.us/tss_title.aspx?Pagereq=StatewideConference 

Georgia Family Engagement Conference 
A Partnership of Georgia Department of Education and Georgia PTA  

February 16 -18, 2012 in Athens, GA 
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